
1.	
  Email	
  to	
  prospective	
  
students



Results	
  from	
  the	
  prospective	
  student	
  email

Open	
  rate:	
  23%

Click-­‐through	
  rate:	
  1.4%	
  



2.	
  Email	
  to	
  current	
  
students



3.	
  Web	
  content	
  post

http://sustain.wisconsin.edu/blog/sustainable-­‐management-­‐summer-­‐scholarships-­‐available/

(5.	
  Graphic)



Results	
  from	
  the	
  web	
  content	
  post

Sessions:	
  182

Time	
  on	
  page:	
  1	
  minute	
  17	
  seconds



4.	
  Facebook	
  retargeting	
  ad

Desktop	
  viewMobile	
  view



Results	
  from	
  the	
  Facebook	
  targeting	
  ad

Total	
  paid	
  and	
  organic	
  reach:	
  4,061

Engagements:	
  112

Clicks	
  to	
  Sustainable	
  Management	
  
website:	
  68


